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This year the Moscow Food Co-op celebrates its 
30th anniversary. Three decades ago, the Moscow 
Food Co-op was started to bring natural foods to the 
Palouse, and !n 2003, we_ celebrate 30 years of being 
in bp_siness against all odds. There were many times 
in the past when it would have made sense to close 
the doors, pack it in, and go away quietly. But we 
didn't. We hung in there and focused on achieving 
the dream of being · 

a local market that not only sells wholesome 
food but also provides a daily opportunity to 
build and to celebrate community. 

This past year we actualized some of our long 
held dreams of giving back to our community in 
a concrete, tangible way: by giving 2°/o of sales 
from every Tuesday to organizations that hold 
similar values; by being an employer with over 
40 permanent staff; and by taking an active role 
in providing ed"Jcation on tough issues like bio
technology and ground water supplies. 

The Co-operative has been providing the 
Palouse with natural and organic foods for over 
30 years but together we have also contributed to something deeper and more 
meaningful: an increased sense of community. None of this would have been 
possible without the on-going support of you, the owners. By shopping at the 
Co-op not only do y~u directly invest dollars into our store, but by shopping 
locally you are also contributing to creating a more sustainable economy for the 
community we live in. 
, Lets keep up the good work! 

Mardi Gras 
parade entry, 
circa 1985. 

1973: Rod Davis, Jim Eagen, Katie and Dave Mosel open the Good Food Store on Second Street. 

Newspaper clipping 
of the Good Food 
Store opening, 
September 1973. 

David Cook, the Co-op's 
first general manager 
and Carolyn Young, circa 
1983. 

' f9i tP. I$tore moves to 314 S. Washington 

1974: The Co·op incorporates 1975: Store moves to South Main and officially becomes Moscow Food Co·op 
.· 



Greetings everyone. 
As you already know, this year is our 30th anniversary, and it 

year for our Co-op. We have continued to see increas 
and in our membership despite increased competition, 

economy. According to a recent business study of Moscow, 
· ·· -. ·• .. :ani the number one reason people come to the downtown area year-

. ·• round. 

In 2002, we made the purchase of the new ¢~~~ll 1[~g's~ie!1m~ 
er than making day-to-day operations · 

all,ow us to offer patronage refunds. 
,-r-,r-,...,_"" ... "' ... ·ves states that members can allocate sn1rnlnstP$;f •r.htsn ;e~ 

• ~ ·=-~n.a, ... co in proportion to their transactions with the coooeriroti,V'eir 

During qur 2002 board retreat we decided that increased c 
ach and member retention was of vital importance to the 

significant events happened over the year to address this isoJ'-L·~·~··· ··-- · - ······••••••• 
2°/o Tuesdays program, which donates 2°/o of the store's sales to 

rom~ci~gr~ili~ruw~~~~,s~~~~n~~~~~~~~~~~~~~~~~~~~~~~~~ tUilCt:LonLea successfully and continue:~••··-~~~q~it ~~·~··~~·~~~~\· . 
c-t-,. ... t-,,,.... a new program called Dinner wilttl.Jtb~~ u~i:re~c.t~~I:$ ; ~ 

members to dinner and have a fac:ili1jttfi~(iais 

ortance to the membership. This allows us a~a···~~g~~~·g.••••··~~··· ·~ 
ideas from you the members. The topic of the fir 

of Community and the second, The Co-op's Values - Are We ~$!~M;.~;~~~~~S~i i .•·•••••••••••••••··· 

? 

As you alre8,dy know, the Board's role is not to manage the 
·:~·store. We are here to direct long term visioning and keep a 

- ,t he members and this vision. At this year's retreat, we ~ rr::n:n _./1' 

,-- and marketing of the Co-op to the community was 
w. goals. We hope to see continued programs offere _ 

. mt:mbers into our_ Co-op co~muf!ity. 

Thank you for this opportu.nity. I ~lways 
cooperative together. \ 

Seed display, Spring 
1983. 

Co-op st;Orefrorit at 314 S. " " ,. Washington, W inter 1983. 
? 

·• •. 1986: Members help Co·op survive financial dificulties 



Ti'. th' ·a· ,t:' a: ·l•n,d' ,es ~ - : · . ~ . ~. · .' ~ : : . , 

Directors member 
Mimi Pengilly also 
values the philosophy 
that underlies the Food 
Co-op. "I believe the 
local organic produ::ts, 
bulk buying, and con
sumer involvement in 
nutrition the Co-op 

1992: Staff increases to 20 and sales break $100,000 

promotes is the way of the future." And perhaps no 
one more_succinctly addresses the Co-op's mission 
than Bill London: "The Moscow Food Co-op is an 
oasis of hope in the agribusiness desert that is 
American food retailing, a place where we can 
really support the local alternative to corporate 
plastic food and enjoy the pleasure of an interdepen-:t 
dent community." ' 

Community is what Pam Becwar finds at the Co
op. "The Co-op has a real sense of community 
about it. I mean, I can come in to pick up a few 

things, or I might hang out and read 
the paper. You can't come in here 
without seeing someone you know." 
Other3 also value the Co-op's inviting 
environment and darn good food. Jim 
Spangler says the Moscow Food Co
op is "different than any store in 
Moscow; it is very unique, and I love 
the way it smells when I walk in the 
door." Sheila Guernsey explains what 
the Moscow Food Co-op means to 
her: "A cool bottle of water on a hot 

summer day; a yummy macaroon on a cold winter 
walk; a warm loaf of fresh baked bread-my gosh, 
it's delicious-vitamins, minerals, gifts galore! 
Friendly staff and fresh flowers near the checkout 
stands." 

For all these reasons and more, the Moscow Food 
Co-op is a third place, and as one, the Co-op serves 
not just its members, but all the citizens of the 
Palouse region as well. The sense of identity it 
bestows deepens the connection to the place we call 
home and to each other. The Moscow Food Co-op 
symbolizes these ties that bind. 

above left: Ed Clark, baker, moves in a cooler. 

below left: 20th Anniversary party, 1993. 

above: Alissa, barish at the Co-op's outdoor 
espresso and juice bar, circa 1997. 

right: Lee Anne Witzel at the juice bar. 

volunteer their services 
to the Co-op in return 
for a discount on their 
purchases. In 2001 the 
Co-op gave out $60,047 
in discounts to mem-
. bers, volupteers and 
staff. / 

Facilities: 
CO-op ho!ds a 7 -year 
lea~e wi.th an option to 
renew for 5 years.' Over 
7,000 sq ft with 5,500 

retail sp~ce. 

Structure and 



The financial picture , 
Moneyln, Money .. Out 

2002 2001 
$2,561,200 

. :'' $1"~549,086 

The Co-op depends on the sale of products to support 
its·expenses, and any profit we make goes right back 
i!lto keeping the business flowing (and growing!). 

Balance Sheet 

Current Assets 
Property. & ~quipment 

2002 
$266,744 
$215,540 
$482,284 

2001 

The balance sheet reflects the strength of an organiza
tion. The current assets show the "liquid" accounts~ 
checking, savings, inventory, etc. plus the equipment we 
own. The liabilities reflect the debt we carry, and the 
capital is member investments plus any retained profits. 

Moscow Food Co-op 
221 E 3rd Street. PO Box 9485. Moscow ID 83843 

208-882-8537 · www.moscowfood.coop 
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